
UniJobs Marketing Challenge 

Terms and Conditions 

1. In these terms and conditions: “Student” means a student who is enrolled in an undergraduate or 
graduate course at any Higher Education Institute in New Zealand 
 

2. Employees (and their families) of Business Investors Group (UniJobs) and UniJobs.co.nz and any 
affiliates or other persons professionally connected with the Competition, are excluded. 
 

3. Students must submit their interest by using the online submission form accessible 
via http://www.unijobs.co.nz/submit_marketing_plan.php. UniJobs will not accept 
registration requests received by any other route. The closing date for registration is 5pm 11th 

June 2010. 
 

4. Each Student will: 
a. upload to UniJobs and submit a marketing plan for UniJobs.co.nz 
b. Within your submission you must address each of the outlined objectives. 

 
5. Each student will represent the UniJobs.co.nz brand and promote a good experience to 

consumers; 
 

6.  Each student will only use the UniJobs.co.nz logo and slogan in their branding; 
 

7. A panel of judges will review each student’s marketing plan and will select one winning Student 
(the “UniJobs Winner”) based on the quality of the written marketing plan submitted by the 
student 

8. The winner will be notified on or before the 1st

 
 July 2010. 

9. UniJobs Winners’ Prize. The UniJobs Winner will receive NZD$500 cash as well the possibility 
of a paid contract marketing role for UniJobs. This role will be starting on a contract, on a casual 
basis working on projects at UniJobs’s discretion. This contract may be extended with agreement 
from UniJobs and the winning student. The role will not require the student to work on site and 
therefore they can carry out the role from anywhere in New Zealand so long as they have access 
to a computer. 
 

10. UniJobs Winners’ recognition. The student will receive a personalised certificate noting their 
status as the UniJobs Winner in the Challenge. 
 

11. After the winner has been announced, UniJobs will grant recognition by featuring the name of the 
student and the Higher Education Institute they attend on both the UniJobs and UniJobs 
websites. 
 

12. In submitting a plan during the Competition, each Student warrants that they wrote the plan and is 
the owner of the copyright in it, and that they consent to its being used in whole or in part within 
future UniJobs communication, in whatever way UniJobs sees fit, including for press and media 
purposes. If the student is not the copyright owner, the student represents and warrants that it 
has obtained the consent of the owner(s) to use the plan in the manner set out in these terms 
without any payment. 
 

13. UniJobs accepts no responsibility for entries lost, delayed, damaged, defaced, or mislaid, 
howsoever caused. 
 

14. Plans or other documents sent to UniJobs or the judging panel during the course of the 
Competition will not be returned. Only one entry per Student. 

http://www.unijobs.co.nz/submit_marketing_plan.php�


 
 

15. There is no alternative and the prizes must be taken as offered. UniJobs reserves the right to 
substitute prize(s) of an equivalent value should the prizes become unavailable for any reason. If 
the winning student is not able for whatever reason to accept their prize then UniJobs reserves 
the right to award the prize to another participant. 
 

16. If you are a Student, by participating in the Competition, you agree to be involved in media activity 
(including any press interviews that UniJobs may reasonably arrange) regarding the Competition. 
 

17. Any personal information collected during the course of the competition by UniJobs will only be 
used for administering this Competition. 
 

18. By entering: 
a. participants release and hold harmless UniJobs and its respective parent, subsidiaries, 

affiliates, directors, officers, employees, panelists and agents from any and all liability for 
any damage, loss or delay (including personal injury and death, and property damage) 
resulting in whole or in part, directly or indirectly, from acceptance, possession, misuse or 
use of any prize, participation in this Competition, or while travelling to, preparing for, or 
participating in any prize-related activity, except for personal injury or death caused by 
UniJobs’ negligence or any other liability which cannot be excluded by applicable law, 
and 

b. grant to UniJobs the right to use and publish their proper name and winning entry online, 
in print and in any other media in connection with the Competition. UniJobs will not be 
responsible for any damage, loss or delay incurred by any business which agrees to have 
a campaign devised and run for the purposes of the Competition, except for personal 
injury or death caused by UniJobs’ negligence or any other liability which cannot be 
excluded by law. 
 

19. Void where prohibited by applicable law. 
 

20. To request a copy of these rules and/or the winners’ list please write to UniJobs at the address 
below. 
 

21. UniJobs, Level 1, 281 Bay Street, Brighton Vic 3186, Australia 


